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KEY STATISTICS AT A GLANCE
B S 7 S T

0 US$ 6.6 Bn. 12% 12%
% Apparel Imports EU US$ 8.7 Bn. 23% 27%
= (Mar.2025) Japan US$ 2.2 Bn. 29% 19%
s P
©
5 UK US$ 1.9 Bn. 36% 32%
% China US$ 11.2 Bn. -1% -2%
(Apr. 2025) India US$ 1.4 Bn. 17% 9%
Vietham* US$ 3.1 Bn. 15% 12%
US Apparel Stores US$18.4 Bn. 6%
Retail Sales e =
V)] _10
O (Apr. 2025) US Home Furnishing Stores US$ 5.0 Bn. 1%
N UK Apparel Stores £ 3.6 Bn. 9%
5 E-commerce Sales US Online Clothing & Accessories US$14.2 Bn. -6%
e (Q12025) UK Online Clothing £42Bn. 14%
kD Walmart US$ 56.4 Bn. 3%
()
x |nventory Value Target US$ 12.7 Bn. 7%
(Q4 2024) VF Corp US$ 1.8 Bn. 14%
Hanesbrands US$ 0.9 Bn. -9%
ZL *Value for the month of Mar. 2025
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MONTHLY APPAREL IMPORTS OF KEY MARKETS

Values in US$ Bn.

Sep Oct Nov Dec YTD CY Total

2024 6.1 6.2 59 57 6.0 6.2 8.0 7.8 8.1 7.9 6.0 6.4 18.2 80.3
USA 2025 7.3 6.4 6.6 20.3
Change® | 20% 3% 12% 12%

2024 6.6 6.5 7.1 6.2 6.9 6.1 8.1 9.0 85 8.8 7.3 7.1 20.2 88.2
EU 2025 9.0 8.0 8.7 25.7
Change* 36% 23% 23% 27%

2024 1.9 1.7 1.7 1.8 1.5 1.5 2.2 2.2 2.2 2.2 1.8 1.8 53 22.5
Japan 2025 2.4 1.7 2.2 6.3
Change* | 26% 0% 29% 19%

2024 1.4 1.3 1.4 1.6 1.4 1.4 1.6 1.7 1.6 2.0 1.7 1.3 4.1 18.4

UK 2025 1.8 1.7 1.9 54
Change* 29% 31% 36% 32%

Total 2024 16.0 15.7 16.1 15.3 15.8 15.2 19.9 20.7 20.4 209 16.8 16.6 47.8 209.4
(Key Markets) 2025 20.5 17.8 19.4 57.7
Change® | 28% 13% 20% 21%
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A' D.U VaI.SZO Data Source: OTEXA, Eurostat, Office of National Statistics, UK, E-stat (Official Statistics of Japan), UN Comtrade
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SHARE OF MAJOR SUPPLIERS IN KEY MARKETS

US$ 78.8 Bn. US$ 80.3 Bn. US$ 20.3 Bn. i US$ 86.1 Bn. US$ 88.2 Bn. US$ 25.7 Bn.
Sz, 2% China, 22% China, 19% | China, 28% China, 28% China, 28%
V'nam, 18% V'nam, 18% Vinam, 19%

H 1 [o) ! [0) 1
B'desh 9% B'desh, 9% B'desh. 10% | B'desh, 21% B'desh, 21% B'desh, 25%
O, 0, H 0, I
Heel= 65/0% S 654% s 7, | Tu ”C;.ey' 127 Tll”gieay's]j% Turkey, 10%
5 Unedizs 6 VINaR B Jidia, 6%
Others Others Others |
: 29% 30% 26%
2023 2024 2025 (Jan-Mar) 2023 2024 2025 (Jan-Mar)
US$ 19.9 Bn. US$ 18.4 Bn. US$ 5.4 Bn. US$ 23.7 Bn. US$ 22.5 Bn. US$ 6.3 Bn.

China, 19% China, 21% China, 21%

B'Desh, 15% B'Desh, 14% B'Desh, 18% China, 52% China, 52% China, 49%

Tltally, 8% TItaLI<y, 8% 6 :
ur ey5§/ ur eyslg/ % i

| 6
pARAlE 2% 0. palfld 270 Pak%tan Lo Unam 1 P ——

2R 2R
Others Others
21% 23%

V'nam, 17%

%D%sh é%
Others
21%

2023 2024 2025 (Jan-Mar)

Others, 43% Others, 44% Others, 39%

2023 2024 2025 (Jan-Mar)

AD Vafszoll.a:[s‘ Data Source: OTEXA, Eurostat, Office of National Statistics, UK, E-stat (Official Statistics of Japan), UN Comtrade G



MONTHLY APPAREL EXPORTS OF KEY SUPPLIERS

Values in US$ Bn.

Dec YTD CY Total

2024 13.5 9.1 10.0 1.3 12.5 14.5 14.77 15.2 13.0 12.6 12.5 14.4 439 153.3
China 2025 14.4 6.4 10.9 1.2 429
Change* 7% -30% 9% -1% -2%
2024 3.5 3.2 3.1 2.4 3.5 3.0 3.2 3.3 3.0 3.3 3.3 3.8 12.2 38.6
Bangladesh 2025 3.7 3.2 3.4 2.4 12.7
Change* 6% 0% 10% 0% 4%
2024 1.4 1.4 1.5 1.2 1.4 1.3 1.3 1.3 1.1 1.2 1.1 1.5 55 15.7
India 2025 1.6 1.5 1.5 1.4* 6.0
Change® | 14% 7% 0% 17% 9%
2024 3.1 2.0 277 2.6 2.8 3.3 3.8 4. 3.0 3.2 3.1 3.4 7.8 37.1
Vietnam 2025 3.2 2.4 3.1 8.7
Change®| 3% 20% 15% 12%
2024 21.5 15.7 17.3 17.5 20.2 221 23.0 239 20.1 20.3 20.0 23] 545 2447
(Key";‘;:?:(ets) 2025 | 229 135 189 553
Change®| 7% -14% 9% 1%
‘AKDIVaI' SZOiR S Data Source: OTEXA, Eurostat, Office of National Statistics, UK, E-stat (Official Statistics of Japan), UN Comtrade 0

Note: #YoY; *Estimated
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US APPAREL STORE SALES TREND

In April 2025, US monthly apparel store sales are estimated to be
US$ 18.4 Bn. which is 6% higher than in April 2024.

m2023 m2024 w2025

Value
Change % 4% -3% 2% 6%
2024 vs
2025
* 0~
M N o ) M ™M
— — M = M = o) O — . M
o me- 2E2 S0 20 gg 0 2@ 22
I~ ) ) ) n N — —
JAN FEB MAR APR MAY JUN JUL AU
VV ¥
aZL r Data Source: US Census Bureau; *Estimated
ADVISOR ' '

7.5
T I 16.5

Year Jan-Apr Jan-Dec
2023 64.2 2243

2024 650 (+1%)  224.0 (-0.1%)
2025  66.4 (+2%)

Values in US$ Bn.

I 181
I 18.2
" 218
O I— 2.4
279
m I 27/ .5
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US HOME FURNISHINGS STORE SALES TREND

In April 2025, US monthly home furnishing store sales are estimated
to be US$ 5.0 Bn. which is -1% lower than in April 2024.

m2023 m2024 w2025

Value
Change % 18% 9% 4% -1%
2024 vs
2025
()]
N . ) o k
o Y oL w2y 232 = ~ o > oY
N3 M L 0 & @ N3
JAN FEB MAR APR MAY JUN JUL AU
[ ]
v ~ aZir Data Source: US Census Bureau; *Estimated
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Year Jan-Apr Jan-Dec
2023 21.3 60.3

2024 184 (-14%)  61.8 (+3%)
2025  19.7 (7%)

Values in US$ Bn.

e 40

M N 5?2
47
I 5 4
e 5

O I 5.8
50

m I 5.9



US CLOTHING AND ACCESSORIES E-COMMERCE SALES

In Q12025, US online clothing and accessory sales dropped 6% from Q1 2024

Values in US$ Bn.

69.3 +7% 723 4% 7.0 2%

64.7

+7% -2%

+5%

mQ4

+9% il 2%

mQ3

o)
=2 +7% +2% 1%

14.2

+8% +2% 1% -6%

mQl

2021 2022 2023 2024 2025

[J
w
WaZ L r Data Source: US Census Bureau
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CHANGE IN INVENTORY LEVELS OF MAJOR RETAILERS

For last several quarters, several major retailers have reported lower inventory levels compared to same
period in the previous year

Percentage Change in Inventory Value (YoY)
Q122 mQ222 mQ322 mQ422 mQl23 mQ223 mQ323 mQ423 mQl24 mQ224 mQ324 mQ424

1 Q%

4%

I% b Mk
aivall -

-3% -3

-12% -10%

6% 21%
31%

Walmart Target Kohl's VF Corp CAP PVH Hanesbrand

[J
aZ & ]S:. Data Source: Company Annual Reports, Macrotrends @



US MACROECONOMIC INDICATORS

Indicators
2024 31% 3.2% 3.5% 3.4% 3.2% 3.0% 2.9% 2.5% 2.4% 2.6% 2.8% 2.9%
Inflation
2025 3.0% 2.8% 2.4% 2.3%
2024 353 275 303 175 272 206 N4 142 254 12 227 256
Jobs added
(in ‘000)
2025 143 151 228 177
2024 3.7% 3.9% 3.8% 3.9% 4.0% 4.1% 4.3% 42% 41% 4.1% 42% 4.1%
Unemployment
Rate
2025 4.0% 4.1% 42% 42%
2024 114.8 106.7 104.7 97.0 102.0 100.4 100.3 103.3 98.7 108.7 1.7 104.7
Consumer
Confidence
Index 2025 1041 1027 929 86.0
Green cell indicates better value than previous month
WAaZzi

Data Source: US Bureau of Labor Statistics, Ycharts, Investing.com @
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UK APPAREL STORE SALES TREND

In April 2025, UK's monthly apparel store sales were £3.6 Bn. which is
9% higher than in April 2024.

m2023 m2024 w2025

Value

Change % 27% 3% 2% 9%
2024 vs

2025

N ©

NN M <

% SIS hl
M T x| I I © © ©
— O — O — M,«;M M M M M M M)
MM| I ‘ | | || || ||
JAN FEB MAR APR MAY JUN JuL AU

o
aZ & ]S:. Data Source: Office of National Statistics, UK

Year Jan-Apr Jan-Dec
2023 14 48.4
2024 135 (-4%) 477 (-1%)

2025  14.8 (+10%)

Values in £ Bn.

e 4.3
A
e 30
I 3.7
e 43
O I 4
e 04
m I .4



UK CLOTHING E-COMMERCE SALES

In Q12025, UK's online sales of clothing registered a growth of 14% over Q1 2024.

Values in £ Bn.

18.6
17.7 +16% 17.7 0%
153 -18%
+20% +4%
+2%
mQ4
+18% -6%
-7%
mQ3
5% +10% -5%
mQ2
-49% +13% +7% +14%
m QI
2021 2022 2023 2024 2025

[ ]
aZ & :E. Data Source: Office of National Statistics, UK



INDIAN APPAREL RETAIL TREND

In Mar 2025, Indian apparel retail sales registered a growth of 6% over Mar 2024

22%*
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9%
8% 8% 8%
7%
6% 6%
5%
4% 4% 4% 4%
3%
2% 2% 2% 2%
I 1%
I

Apparel Sales Change (Year-on-Year)

11%
10%

MA JUN JUL

m2023 m2024 m2025

Data Source: Retailers Association of India (RAI)
* Sales in Jan 2022 were extremely low because of Covid (Omicron) wave. This led to very low base value.
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WAZIR ADVISORS: YOUR TRUSTED ADVISOR IN TEXTILE AND APPAREL DOMAIN
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STRATEGY & IMPLEMENTATION | BUSINESS TRANSFORMATION CROSS BORDERALLIANCES TRANSACTION ADVISORY
« Corporate Strategy » Defining Business * Market Assessment * Due Diligence
* Market Opportunity Strategy * Market Feasibility » Deal Structuring

Assessment » Cost Transformation * Market Entry Models » Target Identification
» Location Analysis * Revenue Enhancement » Partner Screening and » Financial Modelling
* New Factory Set- up * Preferred Supplier Shortlisting » Capital Raising
* Operations re- Program « Partnership Structuring

engineering * Implementation
« Techno Commercial Support

Due-Diligence

For more detalils, please contact:
Varun Vaid, Business Director, varun@wazir.in
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